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1 Document Purpose

The purpose of this document is to present PIP Usage Notes for PIP 2A1, Distribute Product Catalog Information <V02.00.00>.  This document was created by the collaborative efforts of a specific Validation Team. 

This document is a recommended guideline for implementing a RosettaNet PIP® between Trading Partners.  This document provides information that articulates specific use by the Validation Team. This document should enable:

i. Shortened implementation lead-time by documenting the best way to map internal systems to RosettaNet Standards;

ii. Consistency in standards deployment; and

iii. Increased interoperability

1.1 Related Documents

· Specific PIP Specification Package (including Specification, Message Guidelines, DTD, Release Notes, etc.)

· RIG Fundamentals

2 Introduction

The electronic components and information technology supply chains have long used the concept of catalogs to supply product information to trading partners.  Unfortunately for the trading partners, there were few standards used to produce these catalogs.  Manufacturers supplied product information formatted in a way to distinguish itself from its competitors.  As catalog information changed from print to electronic media, many of these distinguishing characteristics made it nearly impossible for trading partners to integrate this information into their own internal systems or for distributors to automatically pull together information from several manufacturers into a catalog of their offered products that they could send their own trading partners.

The 2A1 Distribute Product Catalog Information PIP has been created to provide a standard structure for providing all aspects of product information electronically.  By providing product information in accordance with these guidelines, supply chain members can be more assured that their information can be disseminated throughout the supply chain in a timely and accurate manner.   

2.1 Validation Team Scope

The validation team, which is composed of members of the electronic components and information technology supply chains, will implement the RosettaNet 2A1 PIP to provide product information in a consistent manner to its trading partners.   

· 2A1 – Distribute Product Catalog Information is sent from the Product Information Distributor to the Product Information User.  This is a one-way PIP and requires no response from the Product Information User.

The RosettaNet 2A1 PIP has expanded its role from that of distributing information on new products to distributing new and updated information about new and existing products.  The scope of information that is desired to be included ranges from basic descriptions to physical attributes, to lifecycle information, to pricing, to marketing information, to product classification.  Historically, each of these topics has been distributed using separate structures by separate business units within the Product Information Distributor and with limited ability to tie all the information together when received by the Product Information User or to pull similar information from different Product Information Distributors into a common database.

The scope of the validation team was to capture as many disparate requirements for product information as possible and to create a structure that would allow all of this information or any portion of it to be distributed with common product identification.  As a result information can be distributed in a manner that allows it to be shared up and down the supply chain accurately and timely. 

2.2 Business Process Definition

The Distribute Product Information PIP is based on the concept of sending a single catalog containing multiple products with the following information segments:

· Product Identification – information about the various identifiers that may be used by the manufacturer or the distributor for identifying the product; product descriptions; external classifications (UN/SPSC codes)

· Product Attributes – information about the physical aspects of the product including its size, weight, unit of measure, and packaging.

· Product Life cycle (recurring) – information about the planned or actual life cycle statuses a product may have.  This also includes information about what product(s) this product may replace.

· Product Marketing Information – information about product change notifications as well as warranty information.

· Product Pricing and Availability – provides for pricing information by type (e.g. MSRP, Government, Education, Samples) as well as for volume pricing arrangements.  In addition this also provides for upgrade or replacement pricing.  This section also provides information about minimum order quantities, maximum order quantities, order lot requirements and lead time for availability.

· Product Procurement Information – allows for information about governmental classifications for taxes, hazardous materials and so forth.  
There are two primary codes used to control the information being passed in a catalog:

· Catalog Type Code – specifies whether the catalog is a ‘Whole’ catalog or a ‘Partial’ catalog.
· Product Level Global Action Code – specifies if the product information is ‘Add’, ‘Delete’ or ‘Revise’
The usage of CatalogTypeCode and GlobalActionCode in Product Catalog level are: 

(1) CatalogTypeCode is equal to "Whole" and GlobalActionCode is equal to "Add", meaning establish a new catalog. 

(2) CatalogTypeCode is equal to "Whole" and GlobalActionCode is equal to "Delete", meaning remove the existing catalog. 

(3) CatalogTypeCode is equal to "Whole" and GlobalActionCode is equal to "Revise", meaning a total refresh of the existing catalog. 

(4) CatalogTypeCode is equal to "Partial" and GlobalActionCode is equal to "Add", meaning a subset of products contained in a catalog is added. 

(5) CatalogTypeCode is equal to "Partial" and GlobalActionCode is equal to "Delete", meaning only a subset of products contained in a catalog is removed. 

(6) CatalogTypeCode is equal to "Partial" and GlobalActionCode is equal to "Revise", meaning only a subset of products contained in a catalog is modified.

In addition, each catalog has information to specify:

· Applicable geographic region (‘Global’ or by recurring country code)

· Effective Date – start date and optional end date

The Distribute Product Information Process

A product has a life cycle and information about the product that needs to be distributed changes according to what phase of the lifecycle it is in.  Although the designations of the life cycle differ from company to company, there are three basic phases: 

· Announcement – the product has been identified and described but pricing, availability and other product information may not be available

· Availability – the product is available for purchase.  All detailed information about the product is available including pricing, descriptions, packaging, warranty and classifications. 

· Non-availability – the product is no longer available for purchase but warranty information and information about its particular life cycle status (support availability) may still be available. In addition, there may be information about replacement or substitute products the Product Information Distributor may want to provide. 

At the onset of the announcement phase, a new product will be included with a GlobalActionCode of ‘Add’.   It may move through many stages of the announcement phase and may be included in subsequent catalogs as a ‘Revise’.  More information may be included about pricing, warranty, availability as well as other information.  As the product moves into the Non-availability phase, the product continues to be revised until the Product Information Distributor desires to remove the product from the catalog entirely.  The product can either be marked as ‘Delete’ or the Catalog can be marked ‘Whole’ and the product not included in the set of products. 

The concept of catalog may take on various meanings within different organizations.  In some there may be a single master catalog that contains all the information about all products.  Other may separate their catalogs by brand so that there will be multiple catalogs each containing all product information about all the products in a particular brand. Others may separate catalogs by function so that there is one catalog containing Product Announcement (life cycle) information.  Another catalog will contain Government pricing, another will contain product substitutions and still another will contain product classifications.   Or, there maybe combinations of these so that for example, a catalog contains only price information for a particular brand of products.  The possible combinations or separations of product information are too numerous to try to list.  The important thing is that this PIP allows the Product Information Distributor to separate or combine product information in any way it desires while allowing the Product Information User to separate or combine the product information in any way it needs.

An issue that has come up with catalog distribution is the size of the 2A1 PIP payload.  A single catalog with all information about all products may be too large to be able to be transmitted using current transport solutions.  Until new transport solutions for large file transmission become available, catalogs may have to be segmented by the Product Information Distributor to fit within current limitations.

2.2.1     Business Scenarios

The RosettaNet 2A1 PIP sets a baseline of product information to enable procurement processes.  It is initiated by a catalog owner - publisher (manufacturer) to a catalog receiver – subscriber or user (customer).  

	Table 3-1: Partner Role Descriptions

	Role Name
	Role Description
	Role Type

	Catalog Owner - Publisher
	The organization that generates the catalog.


	Organizational

	Catalog Receiver – Subscriber or User
	The organization that receives and uses or processes the product information.


	Organizational


There are 3 generic business scenarios for initiating an outbound catalog PIP:

1. When the Catalog owner needs to publish a new whole or partial catalog (Add)

2. When the Catalog owner needs to notify parties of a whole or partial catalog to be removed (Delete)

3. When the Catalog owner needs to publish updates to an existing whole or partial catalog (Revise)

Each company will determine the most effective implementation strategy for publishing their catalog based on their specific operations and business needs.  The process that has been validated is a Partial/Add as each catalog can stand-alone and is a subset of the entire product selection.  The product information contained in a catalog is always subject to change and there are no mandates how the records are to be maintained upon receipt.  

Ie.  The files can be filtered and transmitted to separate or conjoint procurement or planning ERPs and updated on an interval set by the customer.   

A general manufacturer’s product catalog is not customer specific and contains no specialized pricing, customer part numbers, contractual lead-time or availability, or account specific supply and hub negotiations.  The manufacturer should have the capability to segment or filter their products into catalogs that are relevant to what their partners purchase.  This criteria should be re-configurable at a later date if the partner decides to purchase across product families.  Our implementation was for a full catalog, however delta’s and partial updates are of value to partners.  The intent is to transmit a generic catalog that can be applied throughout a division.

Ie.  One catalog can be set up for Distributors to receive Distributors Cost pricing and other information on Desktop products while another catalog can be sent to an OEM (Original Equipment Manufacturers) that purchases Flash. 

Partial updates can be done for several different business scenarios:

1) Update general catalog header information

Ie.  a change in a catalog descriptor, effective dates, validity regions, or line items

2) Update product identification information

Ie.  a change in design win, sole source, family or subfamily groupings, class codes, or descriptors

3) Update product attribute information

Ie.  a change in packaging, etc.

4) Update product lifecycle information

Ie.  a change in material status, country of origin, manufacture date, order placement dates, associations codes, first and last ship dates, 

5) Update product marketing instructions

Ie.  any product change notification information, or warranty information

6) Update product price and availability

Ie.  any price changes, product quantity and date availability modifications, and order and procurement lead-time adjustments 

7) Update product procurement information

Ie.  any licensing, or minimum order quantity changes, etc. 

Disclaimer: It is NOT the intent of this document to provide every possible permutation of usage for this PIP. 

For further information regarding the business process for this PIP refer to the Business Operational View (Section 3) of the PIP 2A1 Specification (.doc). 

3 PIP Usage Notes

This section contains usage notes for data blocks utilized by the Validation Team for the PIP 2A1 Notification.

3.1 Distribute Product Catalog Information (Notification) Usage Notes

Data element block information to follow:

	Line #
	Cardinality
	2A1 Notification
	Usage

	1-12
	1
	fromRole
	Properties describing the Product Information Distributor. 

	14
	1
	ProductCatalog
	

	15  
	0..1
	|-- catalogDescription.FreeFormText
	Not Used

	16
	1
	|-- CatalogTypeCode
	Advises the type of catalog received (Whole, or Partial). Used with Global Action Code to determine what action to take with the catalog.

	17-23
	0..n
	|-- DocumentReference
	Group of properties that describe the document in regards to when sent, who sent the document and what type of document it is.(In this case a catalog)  

	24-26
	0..1
	|-- effectiveDate.DatePeriod
	Date range that the catalog is effective

	27-29
	0..1
	|-- GeographicRegion
	Geographic region(s) supported by the catalog 

	30
	1
	|-- GlobalActionCode
	Used with Catalog Type Code. Advises Product Information User to add, delete or revise, the whole catalog or a subset of the catalog

	31-205
	1..n
	|-- ProductLineItem
	Line item in the catalog

	32-34
	0..1
	|    |-- effectiveDate.DatePeriod
	Effective dates of information for line item. 

	36-62
	1
	|    |-- ProductIdentificationInformation
	 

	37
	0..1
	|    |    |-- GlobalProductClassificationCode
	Not Used

	39
	0..1
	|    |    |-- isDesignWin.AffirmationIndicator
	Affirmation to advise if Item is Design  Registerable 

	40
	0..1
	|    |    |-- isSoleSource.AffirmationIndicator
	Affirmation to advise if item is a sole source item. 

	41-46
	0..n
	|    |    |-- PartnerProductFamilyIdentification
	Properties that support identifying the catalog sender product family

	47
	0..1
	|    |    |-- ProductClassCode
	Not Used

	48-55
	1
	|    |    |-- ProductDescription
	Properties that enable the Product Information Distributor to send text descriptions of the item . 

	56-62
	1
	|    |    |-- ProprietaryProductIdentification
	An identifier used by Product Information Distributor when GTINs (Global Product Identifier) is not used. 

	63-204
	0..1
	|    |-- ProductInformation
	

	64-84
	1
	|    |    |-- ProductAttributeInformation
	Supports Package Type, Unit of Measure, Physical Dimensions (if needed) as well as packing quantities.

	85-116
	0..1
	|    |    |-- ProductLifeCycleInformation
	Supports the Life Cycle Status of the item, replacement part if applicable, as well as ship date availability of replacement part. 

	86-92
	0..n
	|    |    |    |-- DocumentReference
	Defines the Document specifics of a Life Cycle Document 

	93-97
	1..n
	|    |    |    |-- LifeCycleStatus
	Provides Status of Item in it’s life cycle

	98-100
	0..n
	|    |    |    |-- ManufacturerProfile
	Not Used

	101-103
	0..1
	|    |    |    |-- orderingAvailabilityDate.DatePeriod
	Dates when replacement item can be ordered

	104-113
	0..n
	|    |    |    |-- replacementProductIdentifier.AssociatedProductIdentification  
	Advises of replacement item identifier for an item that has reached the end of it’s life cycle. 

	114-116
	0..1
	|    |    |    |-- shipDate.DatePeriod
	Dates when a replacement item can be shipped 

	117-133
	0..1
	|    |    |-- ProductMarketingInstructionInformation
	Not Used

	134-187
	0..n
	|    |    |-- ProductPriceAndAvailability
	

	144-151
	0..1
	|    |    |    |    |-- ProductLeadTime
	Provides lead-time information for product.  

	153-174
	0..n
	|    |    |    |-- ProductPricing
	Properties support the type of pricing being sent in the catalog, advises if the pricing has changed since last catalog, 

	154-163
	0..n
	|    |    |    |    |-- associatedProductIdentifier.AssociatedProductIdentification  
	Advises the association between products in a catalog. One example is an associated product can be a component of another product. Another example is an associated product can also be an upgrade of a product.  

	205
	0..1
	|    |-- ProprietaryPricingGroup
	Not Used

	206
	1
	thisDocumentGenerationDateTime.DateTimeStamp  
	Date Time Stamp of Catalog Document

	207
	1
	thisDocumentIdentifier.ProprietaryDocumentIdentifier
	An identifier that is unique to the Catalog  Document

	208-219
	1
	toRole
	Properties describing the Product Information User.


Note: PIP Usage Notes are included only if they are deemed to apply to the participating parties (i.e. validation groups); no Trading Partner specific notes are included in this documentation.

For information regarding the specific values utilized by the Validation Team for the specific data elements, refer to the excel workbook located within this zip file.

4 Validation Modifications

This section provides information regarding the changes that were made to the standard during the validation process.  The information includes the name of the specific data element or data element block accompanied with the reason for the modification.

	Data Element or Data Element Block Name
	Reason for modification

	BP isProductLicenseRequired with cardinality (0..1) has been added in BDE ProductProcurementInformation information block.


	Some products are licensed by government or regulatory agencies. This information needs to be conveyed in a Product Catalog due to its impact on a buyer’s decision towards that product.  

	Cardinality for BP unitPrice has been changed to (0..1). Constraint has been added as well.


	When isCallFactory.affirmationIndicator is set to Yes, the unit price of the product would not be available. Cardinality was changed to optional (0..1) to support this scenario.

	Cardinality for FBDE GlobalPackageTypeCode has been changed to (0..n).
	There are occasions when a package type is not known or is not applicable to the product (site license as an example). To support this, GloblaPackageTypeCode was made optional. 

	BP catalogDescription with cardinality (0..1) has been added in BDE ProductCatalog information block.


	For some companies, their product set is so large that sending a catalog for ALL products would not be feasible. To support segregation of their product catalog into smaller sections, the catalogDescription element was added to describe the overview of the type of catalog information contained within a single 2A1 Notification.

	FBDE GlobalCountryCode with cardinality (0..n) has been added into  BDE ProductAvailability information block.


	Sometimes the availability may differ by country in a multi-country catalog.  This would require the user to send separate catalogs by country. To prevent this, GlobalCountrycode was added to ProductAvailability.

	Removed: NationalFederalCommunicationsCommissionLicenseNumberClassificationCode, FBDE NationalFoodAndDrugAdministrationCertificationNumberClassificationCode, FBDE NationalHarmonizedTariffScheduleCode and FBDE

NationalHazardousMaterialUnitedNationsClassificationCode from BDE ProductProcurementInformation information block.

Replaced with:

BDE StandardClassificationIdentification has been added in BDE ProductProcurementInformation information block.

Example of this BDE:

0..n |-- StandardClassificationIdentification  

   1 |    |-- GlobalStandardClassificationSchemeCode  

1..n |    |-- standardClassificationCodeValue.FreeFormText  
	This restructure provides the same data in a more flexible format. It will allow the addition of numerous other National Code types as they become available without the need to create new FBDE’s for each. 

	FBDE ProprietaryPricingGroup with cardinality (0..1) has been added in BDE ProductLineItem information block.


	Sometimes products are members of a pricing group which allows the manufacturer to associate special promotion discounts without having to explicitly identify products.

	BP associatedProductIdentifier has been added in ProductPricing information block.

Example of this BP:

0..n |-- associatedProductIdentifier.AssociatedProductIdentification  

   1 |    |-- GlobalProductAssociationCode  

0..1 |    |-- productAssociationDescription.FreeFormText  

   1 |    |-- ProductIdentification  

0..1 |    |    |-- GlobalProductIdentifier  

0..n |    |    |-- PartnerProductIdentification  

   1 |    |    |    |-- GlobalPartnerClassificationCode  

   1 |    |    |    |-- ProprietaryProductIdentifier  

0..1 |    |    |    |-- revisionIdentifier.FreeFormText  


	ProductPricing block was modified to support the addition of data for an upgrade, downgrade or replacement of an existing product.  

	BP replacementProductIdentifier has been restructured.

Example of this BP:

0..n |-- replacementProductIdentifier.AssociatedProductIdentification  

   1 |    |-- GlobalProductAssociationCode  

0..1 |    |-- productAssociationDescription.FreeFormText  

   1 |    |-- ProductIdentification  

0..1 |    |    |-- GlobalProductIdentifier  

0..n |    |    |-- PartnerProductIdentification  

   1 |    |    |    |-- GlobalPartnerClassificationCode  

   1 |    |    |    |-- ProprietaryProductIdentifier  

0..1 |    |    |    |-- revisionIdentifier.FreeFormText  


	This BP was restructured to support the concept of using the replacement product  block to include product details about an upgrade or down grade product. 

	BP nonAvailabilityDate has been removed from BDE ProductLifecycleInformation information block and replaced with BDE LifeCycleStatus 
Example of this BP:
1..n |-- LifeCycleStatus  

0..1 |    |-- effectiveDate.DatePeriod  

0..1 |    |    |-- beginDate.DateStamp  

0..1 |    |    |-- endDate.DateStamp  

   1 |    |-- GlobalProductLifeCycleStatusCode  


	Replaced nonAvailablilityDate with effectiveDate.DatePeriod to be able to convey when a status change for a product became effective. 

	BP warrantyDuration with cardinality (0..1) has been added in BDE ProductMarketingInstructionInformation block.


	This information is necessary for the Product Catalog recipient to make informed decisions about product purchases where warranties are available. 

	GlobalPartnerClassificationCode
	Entity instances were added

	GlobalProductProcurementTypeCode
	Entity instances were added

	GlobalPriceTypeCode
	Entity instances were added

	GlobalLeadTimeClassificationCode
	Entity instances were added

	InvoiceChargeTypeCode 
	Entity instances were added

	GlobalPhysicalUnitOfMeasureCode
	Entity instances were added

	GlobalProductTypeCode

	Entity instances were added

	GlobalPackageTypeCode
	Entity instances were added 

	Line  125  - Modify existing warranty block to the following: 
125  0..n |    |    |    |-- WarrantyDetail  

126  0..1 |    |    |    |    |-- GlobalWarrantyTypeCode  

127  0..1 |    |    |    |    |-- warrantyDate.DatePeriod  

128  0..1 |    |    |    |    |    |-- beginDate.DateStamp  

129  0..1 |    |    |    |    |    |-- endDate.DateStamp  

130  0..1 |    |    |    |    |-- warrantyDescription.FreeFormText  

131  0..1 |    |    |    |    |-- WarrantyDuration  

132  1
    |    |    |    |    |    |-- GlobalIntervalCode  

133  1 
    |    |    |    |    |    |-- PeriodNumber


	Warranty block was modified to support tiered warranty information and to more clearly report on the warranty in terms of durations, where previously only begin and end date were available.

	Line 145 - 1     |    |    |    |    |    |-- GlobalIntervalCode  


	Moved GlobalIntervalCode into ProductLeadTime to better associate the interval with lead time information.

	Line 170 - VolumePricing (1..n) 
	Renamed “Volume Pricing” to “Pricing Detail” to better represent the usage of this data block, since it is not bound to only representing volume pricing.

	Line 165 - GlobalProductUnitOfMeasureCode 


	Cardinality of GlobalProductUnitOfMeasureCode was changed to support scenario where a unit of measure is not available. Product Catalogs can convey service or site license information. In this instance, there is no applicable Product Unit of Measure.

	Line 180 - GlobalABCCode 


	Modify entity instances so that the Code is separate from the description:

Entity Instances        Definition
A                             Highest Importance

B                             Medium Importance

C                             Lowest Importance

	1       |   |   |--ProductDescription

1       |   |   |   |--TextualDescription

0..1   |   |   |   |   |--detail.FreeFormText

0..1   |   |   |   |   |--primary.FreeFormText

0..1   |   |   |   |   |--summary.FreeFormText

0..n   |   |   |   |--CharacteristicDetail                                    

1       |   |   |   |   |--CharacteristicCode                                

1       |   |   |   |   |--CharacteristicDescription.FreeFormText


	Modified ProductDescription block to support better separation of production information without the need to use delimiters between the types of data in the .fft fields. 

	Line 56, 107, 157 - create a custom ProductIdentification block for use in PIP 2A1 only: 

1     |    |    |-- ProprietaryProductIdentification  

0..1 |    |    |    |-- GlobalProductIdentifier  

0..n |    |    |    |-- PartnerProductIdentification  

1     |    |    |    |    |-- GlobalPartnerClassificationCode  

0..1 |    |    |    |    |-- GlobalProprietaryProductIdentificationTypeCode  

1     |    |    |    |    |-- ProprietaryProductIdentifier  

0..1 |    |    |    |    |-- revisionIdentifier.FreeFormText


	The ProductIdentification block was modified to support a hierarchical part number structure, where many varieties of configured products are available in a single catalog. This structure is considered “custom” to PIP 2A1 only because the BDE ProductIdentification is a universal structure found in  RosettaNet Design Guidelines v1.2. The term “universal structure” indicates it is widely used throughout the entire suite of PIPs. It is not within the scope of validation to modify a universal structure.

	GlobalProprietaryProductIdentificationTypeCode 
	Entity instances were added

	CharacteristicCode
	Entity instances were added

	Representation of FBDE "Mass" was modified from 2 decimal places to 7 decimal places. 


changed from:  Real   1   16   9(13)V99

changed to:     Real  1   21  9(13)V9(7)
	Mass representation was modified to allow for up to 7 decimal places in support of more precise reporting of product physical dimensions.

	GlobalPhysicalUnitOfMeasureCode entity instances were added to align with GlobalProductUnitOfMeasureCode entity instance list. 
	In order to support the use of "Ounce" in GlobalPhysicalUnitOfMeasureCode (line 81) we revised the PIP to reflect the same entity instances as GlobalProductUnitOfMeasureCode.


Lessons Learned 

4.1 General

Message size and scalability became a substantial issue for even partial product catalogs to be successfully parsed through middleware given the different constraints for all partners.  It became necessary to hardcode segmentation logic where once the message reaches a certain size limit it is stopped and a new PIP is created sequentially.  This process is repeated until all products are reported.  

This procedure places another importance for tracking failed PIPs in both public and private processes on the publisher’s end as well as the receivers system to ensure a complete transmission.

It is important to agree on the configuration boundaries with a general product catalog intended for majority publication.  There are hierarchy options that can be set for each partner upon implementation that can be altered and maintained without upgrading code. 

Ie.  In a separate table allow partners to decide what product families to receive, what material status are relevant, etc.  

A single implementation may have multiple business scenarios, which require varying payload outputs between parties.  It is important to agree on which ones to accommodate with the most value.   

4.2 PIP Specific - Mapping

Conduct a mapping review to ensure the definitions and expected values are entirely disclosed.  The manufacturer may be sending elements that can be ignored by the receiver but some may not, each should be agreed upon based on their importance level for the business use being implemented.  


Ie.  A catalog used solely for distributor cost pricing may have interdependent fields in marketing instructions and design win.

4.3 Trading Partner Systems – In sync

Synchronization prior to ‘Go-Live’ is a key element to ensuring the success of the project. Although time consuming, trading partners should make every effort to ensure that their programs, rules, and data are synchronized prior to moving to a production environment. 

Example:  When the EDI 832 was replaced, data integrity issues were discovered post implementation due to the improved mapping.  Oftentimes an improvement to a business process will also change the way data is maintained internally and each data owner should drive the change well prior to production.   

Although it is an extraneous task, many of the expected values in free form text or proprietary fields should also be reviewed to anticipate proper usage.


i.e. family and subfamily groupings, marketing inst, etc.   

4.4 Trading Partner Agreement 

It is imperative when dealing with time sensitive data as in Product Catalogs that an agreement is reached between the parties on how long or short the validity windows are in order to make appropriate business decisions based on the content.  There are effective dates on most sections of the data but the end period is often not preset or even predictable.  This will vary between manufacturers.  

The calculations that are derived from this data should be estimates and not exact figures as the data in the receivers system is semi-static and may be subject to discrepancies until updates are sent.  This is similar with batch processing required for significant data downloads. 

5 Glossary

This section provides definitions to assist the reader with specific terminology used in this guide.

	Product Catalog  

A listing of products and information specific to the products. The information provided enables partners to make intelligent inventory management decisions in order to gain the most effective use of their product.  



	Design Win    

A determination that a Manufacturers’ (Product Providers) product has been designed into a customer’s product or products. Design Win is tied to a Suppliers Design Registration Program. The Affirmation Indicator in the PIP advises when a catalog item is eligible for this type of program. 



	Sole Source

There is only one manufacturer of an item. When the affirmation indicator is used in a catalog, the Catalog Provider is the only manufacturer of the item.   



	Life Cycle  

Products go through a cycle beginning with introduction and ending with no longer being manufactured. There are different stages a product can pass through during its cycle.  



	Lead Time  

A timeframe measured in intervals.   
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